
FOREWORD 

 
The Association of Canadian Advertisers (ACA) is pleased once again 
to support Advertising and Marketing Law in Canada. 
 
This sixth edition of the book from co-authors Brenda Pritchard and 
Susan Vogt, two of Canada’s leading advertising lawyers, is an 
effective guide for marketers as they navigate Canada’s legal 
landscape. 
 
This sixth edition of the book is authored by an impressive group of 
Canada’s leading advertising lawyers including …. and list them. 
 
Given the rapidly changing legal environment there is a significant 
amount of new and updated material in this edition. In light of the 
recent concerns with privacy and brand safety there are important 
updates dealing with social media advertising practices including 
influencers as well as changes to online behavioural advertising. The 
Social Media Legal Checklist in Chapter 5 is a must read for all social 
media advertisers.  
 
Specific chapters are dedicated to Drugs and Natural Health Products, 
Cosmetics, Food Advertising, the regulation of Alcohol and 
Automotive, Federal and provincial rules for packaging, labelling and 
advertising cannabis products and uniquely Quebec issues. 
 
For marketers headquartered in the US, and marketing in Canada, 
Chapter 20 contains specific Canadian marketing issues. 
 
This book is written, for Marketers, in plain English, so people not 
fluent in legal terms will find it easy to navigate. Advertising and 
Marketing Law in Canada is must have for all marketers. 
 
 

Judy Davey 
Vice President, Media Policy and Marketing Capabilities 

Association of Canadian Advertisers 
April 2019 
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